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LIAONING PUBLISHING AND MEDIA COMPANY LIMITED
THE FIRST STOCK OF CHINA’S PUBLISHING AND MEDIA
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*Liaoning Publishing and Media Company Limited (LP&M) is a large comprehensive
publishing and media company restructured, transformed and established according to the
standards for listed companies and system for the modern publishing industry by Liaoning
Publishing Group Corporation, one of the most famous publishing groups in China. LP&M
takes the lead in the system, mechanism, reform and science & technology innovation in
China’s publishing industry, with its operation quality, asset quality and profile level being
in the lead in the national publishing field. It is honored as “the first stock in China’s
media”.
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*LP&M is designated in the central culture system reform pilot program as the first
enterprise to go to public and is the first real listed publishing company with the integration
of its editing and operation activity in mainland China. It has standardized its structures,
business models, internal control systems and investment decisions to achieve the objective
of enjoying “enough resources, strict internal control systems and investment decisions to
achieve the objective capability” in the international markets, forming the business
operation and management system, which is of innovative exploration and breakthrough
significance for the China’s publishing industry.
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*Its main business includes the editing, publishing, distributing, and marketing of culture
media products like books, periodicals, electronic publications, audio and video products,
and other printing products, etc. Its book products cover mass publishing, educational
publishing, professional publishing and various related fields, with full categories and a wide
range of products as well as a large scale of production and with its market network of retail
and general wholesale spreading all over the country. It wholesales various kinds of
publications from all over the country, occupying the advantageous position in northeast
China and having close and long-term cooperation and partnerships with all the publishing
houses, up to 1000 supplier channels, and Xinhua Bookstores across the country. The
operation scope also involves the following: copyright trade and foreign-oriented publishing,
distribution, and printing: publishing, advertising, exhibitions, and cultural services on the
Internet; investments at home and abroad, asset management& operation activities.
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*Under its flag are renowned enterprises with great strength in the same field. They are
Liaoning Science and Technology Publishing House, Liaoning Fine Art Publishing House,
Liaoning Electronic Press, Volumes Publishing Company, Liaohai Publishing House,
Liaoning Northern Publication Distribution Company Limited, Northern Book Town of
Xinhua Bookstore Company Limited, Liaoning Elegance Culture Books Distribution
Company of Liaoning Province, Liaoning Printing Material Company Limited, Liaoning
Bill Printing Company Limited.
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*Taking the content innovation and market innovation as its core activity, it is devoted to
building a fast-track, highly efficient, and completely open service system and media,
providing excellent service for authors at home and abroad, and other rights holders, paving
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smooth roads for publishers and distributors in and out of China and leading the China’s
publishing industry on the way to the world publishing stage. It has formed business
cooperation with more than 20 countries such as the U.S., Germany and France, bringing
about Chinese books “going abroad” on a large scale through research and development of
products of its own intellectual property. It has the partnerships with the world publishing
giant Bertesmann Company and Amazon in China. With many first recorded in the national
publishing industry, it has become the famous brand in the China’s publishing industry,
creating a distinctive social image and market value.
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*Through implementing capital and brand operation and pushing cross-regional and cross
media pluralized investment and operation in culture-related industries in cross-regions and
cross-media, it devotes itself to continuously expanding its main competitiveness and
developing a new economic growth points, it will become a highly profitable leader of
content producers, media product suppliers and culture-related industry investors, and
provides value added service to production and circulation of culture excellence and best
seller publications of China and foreign countries with its market advantage, influence and
competitiveness both at home and abroad.
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Brief interview with Hai Hongliang, editor for Liaoning P.H

- When Liaoning P.H. was founded and where?
I 7t AR BB R A7 W T s 4?2
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F£7T.
Liaoning Publishing Group is founded in 1999, in Shenyang of China and our
publishing house (Liaoning Science and Technology Publishing House) has a 30 year
history.

- 4
' P Q \ 1 a ? - Who was the promoter of the idea?
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£ Huiying Ren

- Who is the CEO at the moment?
DLAE f CEO R HE 2
" R
“ Huiying Ren

- What is your mission?
PRAT) A i A4 2
zHH, HEH.

Publishing more books and more good books.

- What is the market you are working in?
PRATHI T 32
BRTHPETHEEHELEARTG.

Not only in China, but also the markets in Asia-Pacific areas.
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- What are your goals for the future market?
WAITERZH T —NMERRRAA?
FMERTE, BWRNPOEBRITRANERXMMX .
We are struggling to get into the global book market and our books have been sold to 25
countries and areas.

- Which are the most recent titles you have published?
BIEHBRKFHE?
(FH)

Please have a look at our book “catalogue” on our web site.

- What do you think are the Italian opportunities in the global market, especially
concerning the role of Italian designers in China and, in general, in the Far
East’s market?
BWATAABRKMELSRTHPREZLELU LN TRITRHHE T ETHE NN
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Italy is one of the most developed countries in the world, and Italian products are
beloved by many people, especially in China. Italian designers are very popular in China
mainland, Hong Kong, Taiwan, Korea and also Japan, and the magazines DOMUS and
ARMANI, etc often introduce Italian designers to the people.



